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will be sent—whether only stockholders, or 
if it also will be seen by employees, dealers, 
customers and others; and (4) whether it 
is to be a year-end review to be glanced at 
and tossed into the waste basket, or a “year­
book” to be distributed to new stockholders, 
employees and others during the entire 
fiscal year.
With some idea of these basic factors, it 
is possible to determine how far the annual 
report, or “yearbook,” should go in size 
and variety of content. Generally speaking, 
no annual report should be less than 16 or 
more than 32 pages, and the most popular 
trim size is 8 x 11 inches or the same as 
the average news or business magazine. 
Not more than 50 per cent of the space 
should be devoted to editorial content, in­
cluding the comparative balance sheets and 
income accounts, plus tabulations of at 
least ten years of financial and operating 
statistics. The remainder of the space, the 
other 50 per cent, should be filled with inter­
pretive chart or pictorial graphs, maps, 
appropriate photographs (including that of 
the company’s president and those of major 
officers and the board of directors), and 
other appealing illustrations, which will 
encourage the reader to at least start read­
ing the accompanying text.
Of course, the preparation and layout of 
the annual report should be turned over to 
a competent art director or printing produc­
tion specialist. Very few treasurers or con­
trollers will qualify to handle the typog­
raphy and format of the report, and fewer 
board chairmen or presidents should assume 
authority as to what is good, or is not good, 
in the artistic presentation of the printed 
report.
No modernized annual report should be 
printed in less than two colors, and usually 
four or more colors are amply justified when 
the print order exceeds 10,000. In the case 
of a large corporation with hundreds of 
thousands of stockholders and employees, 
a generous supply of color and even expen­
sive illustrations are warranted, because 
the unit cost of the report booklet is low 
when the printing run is large.
It must be kept in mind that the majority 
of the readers of annual reports probably 
did not finish high school. It is estimated 
that around 50 per cent of all stockholders 
are women—a good reason why the cor­
poration annual report should be attractive 
to look at. The stockholder should not be 
underestimated. Once counted by the thou­
sands, the shareholders of America today 
total in the millions.
As each little investor holds stock of only 
4 or 5 corporations, each corporation annual 
report must be good to reassure him that 
the free enterprise system is most desirable 
for him, and for all the citizens of this 
country.
Editor’s Note: Mr. Travis describes in a 
letter the procedure used in making the 
annual surveys and judging the reports:
“In an effort to stimulate greater interest 
in the creation of more understandable and 
attractive annual reports the Detroit Trust 
Company established a library of interim and 
annual reports which was made available for 
the use of any interested company so that 
executives responsible for the preparation of 
annual reports could conveniently see what 
other companies are doing and benefit by con­
tact with new methods and ideas.
“Our next important step in this same direc­
tion was to sponsor a statewide survey of 
annual reports published by Michigan com­
panies. All companies whose principal business 
is in Michigan were invited to mail copies of 
their annual report covering the fiscal year 
for judging by an independent and impartial 
awards committee.
“The many entries were first sorted into two 
major divisions—reports to stockholders and 
reports to employees. Then, to equalize the 
“competition,” the reports were subdivided 
into six groups according to the size of the 
participants as determined by number of 
employees.
“This done, the judges went to work. They 
had the task of selecting the winners of first, 
second and third place awards for each type 
of report (stockholders’ report or employees’ 
report) in each of the six subdivisions. They 
also were charged with choosing the best re­
ports designed to go to both stockholders and 
employees.
“We hope that by presenting these awards 
for outstanding annual reports we have suc­
ceeded in calling attention to the excellent 
work that is being done in this field by many 
Michigan companies, and have stimulated 
others to make similar efforts. We hope that 
the survey and the recent awards dinner 
served to encourage a further development of 
the trend toward clear and informative report­
ing, essential to a sound understanding of the 
American system of individual enterprise.”
NEW AWSCPA MEMBERS
AWSCPA welcomes: Betty Orr, 902 
Johnson Street, Terrell, Texas, with the 
Atlantic Refining Company, Dallas, Texas; 
Marguerite Reimers, 418 Loretta Place, 
Seattle 2, with Horwath & Horwath; Zara 
Thomasson, 3812 Fairview Ave., St. Louis 
16, with L. Ray Schuessler & Co.; Frances 
E. Tinsley, 4504 Chestnut St., Philadelphia 
39, with Arthur Morton & Company; Mary 
A. Boyd, 2615 30th St., Lubbock, Texas, self 
employed; Mary M. Durkan, 903 S. Fillmore 
St., Arlington, Va., with Board of Gover­
nors of the Federal Reserve System; Mil­
dred Jeanette Harry, 1910 East Archer, 
Tulsa, with Haskins & Sells.
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